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 Design and The Good English 
Butler: A Weekend & A Day In The 
Life of The Ignored Details.

Hello

Welcome to your house, take a quick look around, what do you see? A lamp, a cup, a pen, 

a computer, a radiator, a salmon that sings when there is the faintest sound or movement? 

Okay probably not the last one, unless you are reading this in the late nineties. But it is 

likely you will have at least one of the other objects near to you. These are the objects 

that surround us everyday yet the majority of us use and see them without giving any 

consideration to their design and the way that we interact with them in a personal level.

There are deep connections that we form with some of these objects and we often create 

specific behaviours and spaces for these objects. This will be the topic of my dissertation and 

will be the basis of the ideas I will attempt to explore.

The structure of this dissertation will follow a structure that has been inspired by/borrowed 

from The Poetics of Space by Gaston Bachelard and from Breakfast With Socrates by Robert 

R. Smith. You will be walked through the course of your weekend then on to your commute 

and office work on Monday. All the way through this journey I will discuss some of the issues 

regarding the design of the home as well as attempting to cover the topic of our interaction 

with everyday design within our personal space.

I am motivated to write on this subject because I believe that the true heart of design is 

design for the everyday things that go unnoticed. It’s research scientists who are going to 

make the ground breaking cures for HIV or discover how to create completely clean energy 

forms with cold fusion and they will rightfully get the plaudits and household name status 

that comes with this. 
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However it’s the designer who’s going to make everybody’s life just that little bit easier to 

navigate every day or just that bit more pleasurable to exist in. It’s the designer who is paying 

immense attention to the detail of things that very few people even realise are details at all. 

If you are a designer who isn’t doing these things, if you are motivated by something else 

other than the pursuit of making the aesthetic landscapes and sensescapes of our everyday 

lives better than I don’t see that you are truly designing at all, you’re just creating. This goal, 

this aim is why I believe that it is an important subject for me as a designer to understand.

Throughout this dissertation there are several books that will be deprived of their natural 

habitat by spending a disproportionate amount of time being removed from my bookshelf. 

These are Reading The Everyday By social historian Joe Moran that covers the personal 

elements of everyday life from waiting at the bus stop to sitting at the office, why modern 

streets are curved to the placement of motorway service stations and everything in 

between. The Design of Everyday Things by cognitive scientist Don Norman, which tackles 

the psychological and practical elements of designing everyday objects. The final book of 

the Three Musketeers of this dissertation1  is Toothpicks and Logos by John Heskett who is a 

specialist in how design adds economic value. Toothpicks and Logos is a general overview of 

design in everyday life and the significance of the detail in the design of the slightest object. 

So come in and make yourself at home. After all it is your home.

Saturday

Welcome them to their home

When we think of the home we tend to think of the things that make up a home, family, 

activities and memories that have occurred there. The home really is one large object 

designed by us. No two houses are identical. Even new builds, which are built to identical 

floor plans, are different from one another in a matter of days. We begin to alter the design 

to suit us, we move a bookcase here and a sofa over there, and we decide what is going to 
1 There were actually four musketeers but my analogy is still valid I feel.
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go in each drawer and cupboard. None of this is prescribed, well except by interior design 

magazines, it is a proscribed process. This process and evolution of design in our homes, its 

good points, its bad points and the way it has changed how we interact will be the subject of 

this chapter.

As we move through your home together there is only one room that can win when it comes 

to design. It is a room that in reality is one of the greatest examples of the design solution to 

the nonexistent problem, the kitchen. Your organise your kitchen to be as labour saving as 

possible, you pay attention to how far from the cooker and the fridge the sink is and, as Joe 

Moran pointed out in his book Reading The Everyday, we all now own twenty separate tools 

which do jobs previously done successfully with a single knife (Moran, J. 2005:131). From a 

design point of view the kitchen is also the most confused room in the house. Most rooms 

have a style but this tends to just be a design that reflects either what we want the room to 

be or an attempt to say something about ourselves through the décor and the fixtures and 

fittings. The kitchen however is different, this is the only room in the house where you are likely 

to see an attempt to make it look like a 18th century manor house kitchen complete with 

wood burning Aga, oak table and flagstone floors. Yet at the same time also have a built in 

espresso machine and a fridge that dispenses ice all with wipe clean surfaces2.

Doing this may seem like a simple case of misguided interior design but according to 

Marjorie Garber’s book, Sex and Real Estate, it is something much more In Sex and Real 

Estate it is suggested that nearly all homeowners today, especially the middle classes, no 

longer attempt to make their homes simply a pleasant and comfortable place to live. As a 

society we have become progressively cash rich and time poor in the previous few decades. 

Garber’s suggestion is that space and interior design are now being used as surrogates for 

time, “Space comes to substitute for time” allowing us all to then continue to “stage the life 

we wish we had time to live” (Garber, M. 2001:207). By buying large houses with extensive 

grounds that we then decorate and drape with everything we wish to believe reflects our 

family and our tastes we are in fact doing nothing of the sort. Instead we are creating a real 

life theatrical stage set where we can carry out the life we no longer have time to participate 
2 This trend for wipe clean surfaces could be compared to law of Ripolin that Le Corbusier came up with in relation to the white washing of 
buildings to remove the clutter and mess of normal buildings. (Le Corbusier 1987:189)
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in because we are too busy paying for the set to play it out in.

Whilst the kitchen may have the most widely varied designs, it also has the most utilitarian 

of contents. In terms of what is included in the kitchen it is roughly identical for everyone, 

there are variations of brand and type of device but what each kitchen contains is almost 

universal. They will have a sink, a set of knives, cutlery, a fridge, drawers, cupboards, work 

top, a cooker and a hob. We want our kitchens to be attractive and pleasant, after all we 

spend a large amount of time in them. More importantly than this however we want them to 

work. A good kitchen should be a perfect example of the ideology that form should follow 

function (Heskett, J. 2002:38). But this ideology of form following function can lead to the most 

unexpected uses for appliances, uses which we as the user attribute them rather than the 

designer as we shall see.

 Within your kitchen there an appliance which is, arguably, the one appliance that we have 

more of a bond with more than any other. The television and computer may reign supreme 

in magazines as the status symbol of the home but nothing will ever rival the fridge freezer for 

our affections. 

When the fridge became available to the masses it changed the way that people ate, 

shopped, worked. It changed almost everything about the way we lived our day to day lives. 

No longer did people have to shop every day or dedicate large areas of their house to a 

larder to keep their food fresh. Wealthy households had possessed “Ice Houses” for many 

centuries, a technology invented between 1700-1500 BC (Garden History 2007). These were 

relatively simple inventions which involved storing ice from the winter in out buildings or 

underground insulated by sawdust or straw (Ibid). 

In 1748 though the Scottish inventor William Cullen created the first refrigerator, his invention 

however was ignored by most people except a few select scientists and the design went no 

further (I 2010:35). It wasn’t until 1834 that the American inventor Jacob Perkins created the 

first publicly accepted fridge, it was a wooden box which could turn “fluids in to ice”. High 

prices stop it catching on even amongst the rich (I 2010:35). In the 1930s fridges begin to 
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catch on as they have improved in efficiency and price, now with in the range of the wealthy 

and the new “people of the middling sort” (who later become the middle classes) sales 

gradually increase. 

The main improvement is the invention of the new chemical Freon, a revolutionary chemical 

which is cheap and amazingly efficient. It later turns out that Freon, chemically known as 

Chlorofluorocarbon is one of the primary chemicals responsible for destroying the ozone 

layer (I 2010:35).  Fridges at this point are still not in the majority of family homes as a basic 

fridge costs the equivalent of £1900 however by the 1950s they have come down in price 

and in 1959 the catalyst for the popularity of the fridge occurs. The summer of ’59 is the 

second hottest summer on record in the U.K. with temperatures hitting 34 C, larders can’t 

cope with heat this high and hundreds of thousands of homes’ food spoils and fridge sales 

go through the roof (I 2010:35).

Our love affair has continued to this day. 

Today it is possible to get fridges which can 

do everything you could wish for, getting 

to the point where for some manufacturers 

keeping food cold is a secondary 

concern. The Slovenian manufacturer 

Gorenje has introduced its new Gorenje 

for iPod fridge, a fridge that has a built in 

docking station for your iPod, charging 

compatibility, video playback feature, wireless 

connectivity(Gorenje, 2010). The fridge also 

has its own application, iGorenje which when 

downloaded and installed allows you to 

remotely alter the fridge freezer temperature, 

look up recipes for what is currently in your 

fridge and generally do other things you 

used to do by hand. 
“Gorenje for iPod (2010).jpg”
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If we ignore the mostly failed attempts across several generations to create “intelligent” 

versions of the fridge freezer which feature everything from Wi-Fi connectivity to the ability to 

check if food is out of date (Busch, A. 2004:103) That one with the iPod holder. Despite this 

it has remained reasonably unchanged. It is still either a vertical or horizontal rectangle in 

either a white or stainless steel finish, with a few minor exceptions such as the coloured Smeg 

fridge. 

The attempts to make an intelligent fridge have usually failed due to the designer 

overlooking, or presuming, basic elements of the way human beings think of intelligence. 

These fridges are designed to have as many different applications as possible; variety is king 

in some designer’s views. By doing this they are supposed to be viewed as being in constant 

communication with the owner. Herein lies the mistake; constant communication is not 

the signifier of human intelligence. Speech is not what demonstrates our intelligence. The 

demonstration of our intelligence actually comes from knowing when to speak. Very rarely 

have I been told, after about the age of 10, that I was clever after making a point. I have 

however been told many times that it was not so clever to make a point at the wrong time. 

Fridges that can perform every function under the sun actually appear stupid or annoying 

due to the fact they never stop communicating. 

This attempt at the reinvention of 

the fridge overlooks a very basic 

behaviour. Let us take a look at 

the front of your fridge. Is it a plain 

surface or has it, like mine, been 

covered with post-it notes, magnets, 

business cards, to-do lists and 

appointment cards. The standard 

fridge is already one of the most 

powerful communicative tools in the 

family home; it is where the family 
“Ordas, J (2008) Fridge Door.png”
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records what it is going to do and has done as well as where, when and with whom. This was 

something that Susan Sontag alludes to in On Photography where she describes how “a 

household with children is twice as likely to have at least one camera as a household with no 

children” (Sontag, S. 1977:8). Sontag then describes how it is now seen as strange bordering 

on dangerous parenting, for parents not to photograph children as they grow up. The two 

natural homes for these photographs end up being your work desk and the fridge door 

(Sontag, S. 1977:8).

 The ability to hold our family images may not exactly be the modern defining characteristic 

of intelligence but it was good enough for the novelist F. Scott Fitzgerald, author of The Great 

Gatsby, who said “The test of a first-rate intelligence is the ability to hold two opposed ideas 

in the mind at the same time, and still retain the ability to function.” (Fitzgerald, F. S. 1936) The 

fridge’s ability to hold multiple family messages and protect our food at the same time must 

surely allow it to be included in that statement and thus means that the normal household 

fridge is truly far more intelligent than any techno-fridge.

In his book The Uncommon Life of Common Objects Akiko Busch refers to Banana 

Yoshimoto’s3  book “Kitchen” where, after the death of her grandmother, the only place 

the leading character finds herself able to sleep is curled up next to the fridge. The fridge’s 

constant humming “kept me from thinking of my loneliness” (Busch, A. 2004:106). This is 

not the only example in popular culture that the fridge is used for such a purpose. British 

animator David Firth4 made the animation “The Child That Smelt Funny”. It’s a significantly 

less highbrow, but no less telling, production than Yoshimoto’s Kitchen. It tells the story of a 

boy who accidentally sets a school friend on fire, triggering a domino effect of bans from the 

government, it begins with adverts then moves on to television, both of these fail. This leads 

to the banning of everything in the world “except fridges because they keep our food cold” 

ending with the protagonist left sitting in front of an open fridge remarking that;

“For my own aural entertainment I like to sit and bask in the warm hum of the fridge. 

Its gentle humming sound reminds me of something we used to have called muu-sak 
3 Real name Mahoko Yoshimoto
4 Creator of surreal and frankly disturbing cartoons for Charlie Brooker’s Screenwipe and many other shows.
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[sic].” (Firth, D. 2005)

This association of the fridge with comfort and our past should not be so surprising, after all 

we refer to indulgence eating as comfort eating and the fridge is implicit in that sequence. 

As Busch points out we automatically associate the fridge with preservation. On a small 

scale, it actually has the ability to stop natural order. As well as revolutionising the way that 

society eats, allowing new types of food and meat dishes previously not available.

Psychologist Mihay Csikszentmihalyi carried out a study in 1981 titled “The Meaning of 

Things”, this study’s intent was to discover why things matter to us and why people value the 

most insignificant objects over the seemingly important ones. In this study he stated that 

“We found each home contained a symbolic ecology, a network of objects that 

referred to meanings that gave sense to the lives of those who dwelt there.” (Highmore, 

B. 2009:159)

In order for this network to function properly he described how each person had to have a 

form of relationship with the object, it was not enough that it be beautiful or well made, the 

object had to hold some form of personal significance. There were people who valued poorly 

made cheap statues because they were a reward for work targets over expensive products 

they bought themselves (Highmore, B. 2009:159). When this is applied to the our fridge then 

it becomes possible to see how we no longer simply view it as a form of food preservation, it 

holds notes from loved ones, ticket stubs from dates and drawings done by children. All of this 

grants it a bond with us that goes far beyond that of any other household appliance.

When viewed in this way the thought that the fridge is the most emotional piece of design 

in the whole house does not seem so surprising. The designer must consider far beyond the 

standard criteria when designing for the home and ought really to consider what sort of 

bond may be formed with their object when the consumer is using it.

As designers we may well have reached the point now where we are favouring style over 
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substance in every aspect of our daily lives. Style over substance is now no longer reserved 

for the previous outward signifiers of personality or wealth such as jewellery or cars. This is 

simply the modern way of keeping up with the neighbours. The difference is we now expect 

our neighbours to have clean floors and mown lawns so we can’t judge them on that; we 

have had to move on to what Plasma screen they have or if Philippe Starck designed their 

lemon juicer.

Sunday

Saturday has passed and so too must our discussion of the fridge. I believe we have spent 

quite enough time in the kitchen. Any longer may be detrimental to our health.

Let us now move to the living room where we can settle down and better discuss the most 

basic forms of design in the home. In our home there are the most basic forms of design 

all around us and we expect them all to work. We take every instance of design at home 

for granted. Let’s be honest when was the last time any of us actually thought about a light 

switch or a doorbell? This to me is how good design should be; it should be invisible and 

work without any fuss. These products should never stand out, there is no need for a product 

that is used for only minutes or seconds a day to do anything other than fall away in to the 

background when not in use. 

Dieter Rams used the analogy of good design being like a 

“Good English butler: products should provide quiet, efficient service when required 

and otherwise fade unobtrusively in the background” (Heskett, J. 2002:64) 

According to design author John Heskett when the actor Anthony Hopkins was getting 

advice on his role in the film Remains of The Day he was told by a former royal butler that 

“When you are in a room it should be even more empty” (Heskett, J. 2002:65). In order 

to make it clear what he believed good design was Rams went on to create his ten 
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commandments of design

•	 Good	design	is	innovative

•	 Good	design	makes	a	product	useful

•	 Good	design	is	aesthetic

•	 Good	design	helps	us	to	understand	the	product

•	 Good	design	is	unobtrusive

•	 Good	design	is	honest

•	 Good	design	is	durable

•	 Good	design	is	consequent	to	the	last	detail

•	 Good	design	is	concerned	with	its	environment

•	 Good	design	is	as	little	design	as	possible

(Sparke, P. 2009:184)

His final commandment particularly embodies my belief of what household design should 

be, there is little to no reason to attempt to make products such as a light switch stand out if it 

does not improve its functionality because, as Rams said,

“Things which are different in order simply to be different are seldom better, but that 

which is made to be better is almost always different” (Sparke, P. 2009:185)

This mantra unfortunately does not seem to be one that has been followed by many 

designers in the past. It seems particularly to become exposed when a new technology 

arrives on the market that must be designed for the first time of which the designer has no 

previous experience of and does not know how to make the product simple, functional and 

beautiful at the same time (Norman, D. 1998:29). 

When television first began to filter in to the average family home around the nineteen-forties 

it was considered one of the most exciting developments in home entertainment in history. 

Stephen Fry recalls in a podcast the great delight of his first experience with television,
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“We owned in those days a television which disguised itself as a mahogany drinks 

cabinet in the way that they did then…and they were never just called televisions…

they were television sets.

It had a knurled volume knob in dark brown Bakelite. The set smelled the way dust 

always did when it was cooked on Mullard valves as they warmed up…and had 

doors that closed with a satisfactory ‘snick’ as a ball bearing rolled in to place” (Fry, S. 

2008:7:30-8:08)

A perfect demonstration of the excitement that television brought, an event that took place 

40 years ago remembered with clarity and a clear emotional attachment.

 Lynn Spigel wrote in her 1992 essay “Installing the Television Set” that television was so 

exciting because it allowed people, who had never previously had the ability, to travel. 

Television was “a form of ‘going places’ without even the expenditure of movement, to say 

nothing of money” (Highmore, B. 2007:327). Television changed the way the family as a unit 

functioned when together, it is true that families would gather around the radio but, by virtue 

of being an aural rather than visual medium, radio allows the family still to pay attention 

to each other whilst simultaneously listening. Television does not grant quite the same 

concession. 

By doing this it changed the way the living room was designed (your living room is lovely 

by the way). To begin with women’s magazines of the day would publish the correct way to 

arrange your living room for guests optimal viewing pleasure. In 1951 Good Housekeeping 

published the article “Where Shall We Put the Television Set?” this advised that television 

was theatre and just like in the theatre the experience could be enhanced or destroyed 

depending on the seating arrangement5 (Highmore, B. 2007:331) . This trend of changing 

the living room to fit the T.V was not just sold by domestic magazines. It wasn’t long before 

furniture companies realised people always want the easiest solution and isn’t it just easier to 

buy new furniture than to deal with the hassle of moving all your current furniture around? So 
5 Ironically we are now getting excited about 3-D television. As Stephen K. Amos  put it, “3-D Television, Isn’t that technically called ‘The 
Theatre’”
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in 1954 the furniture company Kroehler began advertising its new range of “TeleVue” furniture 

that was, to quote their advert was “…Especially designed with your new mode of living in 

mind!” as the living room was now the “show-place of your home…because of wonderful 

television entertainment” (Life Magazine, 1954:29)6.

In fact of the thirty-two pages in that issue of Life, before you even reach the contents 

page, twelve of them are for televisions, television cabinets, television seating and one for a 

carpet which would rejuvenate your living room as the new “show-place”7 in your house  by 

contemplating your television.

When it came to designing your home for television though people didn’t stop at moving 

the furniture to suit the television. People rapidly became bored of the television controlling 

the front room. They no longer wanted to show off this now everyday technology, they wanted 

it instead to be hidden so as not to ruin the flow of their interior decorating (Highmore, B. 

6 This is also the only advert I have ever seen where the brand decided to include of phonetic pronunciation of their name. One, which to 
me seems to have been distinctly anglicised. I’m assuming with World War II still fresh in the memory any German sounding name was a no-go.
7 Show place was obviously the hot phrase in 1954.

“Kroehler Advert Life Magazine 1954.png”“Mohawk TV Carpets Life Magazine 1954.png”
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2007:332). The solution? Turn the television in to the furniture. Within the same issue of Life 

magazine running side by side with adverts bragging about how to show off your television 

were adverts displaying their products which could subtly hide your television, hidden in 

cocktail cabinets or dummy bookcases (Life Magazine, 1954:18). This idea of hiding your 

television still seems to persist today; the number of interior design or architecture shows I 

have seen where the person proudly proclaims that their bedroom television rises from the 

foot of the bed “like magic” is simply countless.

Spigel does suggest a reason for people wanting to hide their television screens, which 

at first glance seems rather bizarre but with inspection starts to make sense. When we buy 

a house most of us ask that it have ample natural light and have pleasant views, both of 

these requests require large windows. However we also ask that it not be overlooked which 

is a problem when combined with the aforementioned large windows. So we then proceed 

to buy the house with large windows and promptly put net curtains or venetian blinds up, if 

the property is ground level we may also plant shrubbery outside. Ideally then it seems we 

want a house that we can see out of but which cannot be seen in to (Highmore, B. 2007:333). 

Spiegel suggests that we therefore fear the same thing from television, that we can see it 

therefore it must be able to see us (Highmore, B. 2007:333)8. 

The television is now fully embraced as a technology and yet the cycle of display or hide 

persists. When large screen T.V’s were released it became the fashion to buy one that was, 

frankly, too large for the room and squeeze all your furniture around it. The fashion now 

is to mount it on your wall, often above the fireplace taking the place where in previous 

decades a mirror or painting would of hung, Panasonic’s signature now seems as valued 

as Renoir. Televisions now at least seem to follow Rams’ rule of being unobtrusive, most are 

black or dark grey and certainly have no remarkable features about them. This cycle is not 

as random, in “The Genius of Design” Penny Sparke suggests that the decisions made by 
8 This may not be a popular fear now but strangely it seems it was in the 30s and 40s. At the time multiple authors were describing how this 
new technology could be used to spy on us. George Orwell wrote in his seminal work “Nineteen Eighty-Four” describing each house as having a 
“Telescreen” a mandatory full wall sized screen in the house broadcasting 24/7 that could also view the occupants of the home (Orwell, G. 1949). 
In 1944 Isaac Asimov wrote in his story “Catch That Rabbit” about the technology of a “Visiplate”, a screen which as well as showing an image 
could also see out (Asimov, I. 1944). Earlier still in 1938 A. J. Burk, in his book “The Challenge of Atlantis”, had described a “Telescreen” the same 
as Orwell had in 1984 (Burk, A. J. 1938). The earliest example of this type of fear I have come across is in the novel “We” from 1920 by the Russian 
author Yevgeny Zamyatin who describes how every building is made from a special green glass, as privacy was a mental subversion that was only 
harboured by traitors.
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designers on how flamboyant to be with design bears a correlation to the state of national 

and international issues at the time (Sparke, P. 2009:203). The end of the 40s saw jubilation so 

designers expressed this in their design, the early 50s saw the realisation that two major wars 

leave every nation with debt so we begin to hide products, designers are more restrained. 

The 60s see empowerment of women and minorities; the cracking of class divisions and 

economic boom so creativity flourishes and becomes experimental and so on until the 

present day, each major style lasting around a decade. We still wish to show our wealth and 

style knowledge but in recent years have move towards attempts at understated style with 

objects like the iPhone which in technology may be a massive leap for the phone but in 

design terms is little more than a black block.

One of the advantages of disguising televisions is that at least the television’s primary 

purpose is clear and well known to everyone. This has avoided it falling in to the potentially 

lethal trap of communication in design, or rather lack of. Considering this, what happens 

when designers are confronted with designing an object that was, for a long time, 

responsible for the vast majority of non-face-to-face human communication? The telephone.

The telephone in reality should be an incredibly simple object to start designing, you need 

the ability to make a phone call, receive a phone call, store phone numbers and to have an 

answer phone. Of the standard house phone, this is all that is normally expected. For this to 

work you just have to make it visible, Don Norman defines visibility in design as being able 

to know what an object can do without having to be told (Norman, D. 1998:17)9. To give an 

example of when it all goes wrong Norman described a time when he ended up chasing 

a telephone call around his offices at night as the automated system bounced it amongst 

different phones until it was answered. Later that night he realises he could have answered it 

in his own office had he simply followed the instructions of 

“Within your pre-programmed pick-up group, dial 14 to connect to incoming call. 

Otherwise, to answer any ringing extension, dial ringing extension number listen for 

9 Before I go any further I should make clear two other terms that will come up regularly; Feature Creep and Feature Retention. Feature 
Creep is: a “tendency to add to the number of features that a device can do, often extending the number beyond all reason” (Norman, D. 1998:174) 
and Feature Retention is keeping features from previous models which are either no longer used or of no use. (Norman, D. 1998:142).
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busy tone. Dial 8 to connect.” (Norman, D. 1998:18)

First, what does any of that mean? Second why should the consumer have to do that? Likely 

in order to keep the fascia of the object as minimal as possible on the brief that it should look 

modern the designer has hidden all of the functions in a series of numerical codes. There is 

no reason to do this; we know there is no reason because in objects where we don’t have 

time to mess around everything is made clear. Take a car dashboard for example; almost 

every function has a separate button, dial or switch to control it10. Expensive cars do not look 

messy as a by-product of this. A well-designed button is no more obtrusive than an empty 

space. Consumers generally will not mind extra buttons if it allows the product to function 

correctly.

The telephone does seem to get more than its fair share of these problems; it seems to be 

a particular victim of evolutionary design. Designs do not arrive fully formed and managers 

do not like sudden change therefore designers change just a little bit at a time (Norman, 

D. 1998:142). This in principle is no problem; it allows a design to get a bit better each time. 

When you put it in to practice however issues arise. One team of people does not design an 

object each time. When, for example, a car is released on to the market its replacement will 

already be half the way through development and the car to replace that will have begun 

initial concepts. This is the way it has to be done to meet market pressures but it leads to 

feature retention. As the designer has no ability to foresee the evolution of technology for 

the next twelve years the must keep features which by the time of release seem outdated 

and outmoded. A telephone may not quite take twelve years to design but modern house 

telephones still have features that they were given in the 70s and 80s. Features it simply no 

longer needs, nor ever really needed, but still retains as a design evolution leftover. Rather like 

a design appendix or wisdom tooth. For example, my home phone has a function that allows 

you to call the other phones in the house. This might be of use if you live in a large country 

house with servants and maids. If however you live in a standard family home you can just 

shout to anyone in the house. Nevertheless because no one in a focus group says they do 

10 One of the few attempts to change this was BMW’s I-Drive system, in their words “one dial to rule them all”. Unfortunately everyone else’s 
opinion of it was less flattering, ranging from annoying to downright dangerous. One reviewer when discussing the dangers of using it summed it up 
thusly, “After a bit of this, you may wonder what’s the fuss over handheld cell phones.” (NY Times, 2002).
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not want it it is kept.

Akiko Busch would say that a much more meaningful feature has been lost from household 

phones, a feature which focus groups are directly responsible for the death of. The telephone 

cord and cradle. When the first phones were developed in the early 1900s the transformers, 

actuators and electronics needed to make them work were still large so the phone had to be 

bulky to accommodate it. The electronics got hot so Bakelite was one of the few things that 

could safely hold it which made the product immensely heavy (Norman, D. 1998:144). Busch 

says that the loss of this tethering and mass has devalued the meaning of the telephone call 

(Busch, A. 2004:89). His belief being that the gravitas of the conversation created by the time 

and effort you put in to it was exaggerated by carrying around a heavy bulky object and 

only being able to move a few paces at a time with the fear that any further would rip the 

cord from its socket and violently end the conversation (Busch, A. 2004:89). 

The proliferation of mobile and cordless phones now puts us in constant communication 

with other people. This constant contact is eroding the spontaneity that seems so linked to 

the excitement of human communication built up by the tension building activity of waiting 

by the phone for it to ring (Busch, A. 2004:90) meaning that although planned the actual 

moment of contact is still a surprise. There is another point to be thought of though which 

is this, imagine every climatic scene in a movie you can think of that involves a telephone. 

An argument between colleagues or lovers, fighting plans of world domination or simply 

receiving crushing news. What happens to the phone? Is it simply hung up or is it slammed 

with aggressiveness back in to the cradle? In almost all cases, it is the later that is often 

promptly followed by the phone being hurled across the room. 

This need for toughness was something industrial designers were very aware of when 

designing phones in the past; the renowned designer Henry Dreyfuss11 was responsible for 

the design of the Bell 500 telephone in 1949 (Norman, D. 1998:145). Both Norman and Busch 

hold this phone as the pinnacle of phone design and both revere it because of Dreyfuss’ 

attention to detail. The phone was designed with the user firmly in mind, the cradle was 
11 Henry Dreyfuss was one of the leading designers in the USA and was responsible for transforming everything from steam trains to electric 
irons with his now famous streamline style (Sparke, P. 2009:94).
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designed in such a way so that if it were to be pulled off the table the phone could roll over 

and not end the call, research was undertaken 

in to how much feedback should be given to 

the user to reassure them that a connection was 

being made, your voice was played in to your own 

ear at low volume so you could monitor the pitch 

and tone of your voice and every action caused 

a reaction that the user could perceive (Norman, 

D. 1998:145). These are features widely lost from 

modern phones. Busch valued it because one 

of the specific things Dreyfuss wanted to address 

was this, the cradle and handset should be designed so “as to withstand being slammed 

back into its cradle” (Busch, A. 2004:90). This consideration by the designer allows the owner 

to elevate the object beyond a mere household tool; the design lets it become almost 

organic, something that is present in triumph and in tribulation and each time gives direct, 

recognizable feedback. The user is allowed to form a bond with what they are using.

The corded phone had tactile feedback all over it, touch the buttons and you get a noise in 

the headset, you have to push down hard to get the button to register12 and holding Bakelite 

for any period of time leaves your hands with a very distinctive smell unlike any other material 

at the time so you would be left with a lingering memory of your phone call on your finger 

tips13 (Wiggins, P).

Compare this to the modern mobile phone. My iPhone does not have buttons so there is no 

feedback, I am reachable on it any time so the allocating of a period of my day for a phone 

call is something I have never experienced and it is worth several hundred pounds so the 

most I am going to do is drop it on my bed in anger I certainly wont be slamming it against 

12 The reason for the emergency phone number being 999, or 911 in America is that on a bezel telephone where you must rotate a dial 
to call a number 9 is the last number.  Thus making it difficult to dial by accident, 111 for example would take mere seconds so seems the better 
candidate. However it could be dialled by cleaning the phone or by a child playing before adults noticed what they were doing. There is also the 
more technical reason of transmission wires touching together in conditions such as high winds can cause an impulse which is similar to 111 and 
would have resulted in thousands of false calls in the winter [Public Technology, 2007]
13 Bakelite actually smells very similar to formaldehyde when held for a long time so the smell would be less vintage romanticism and more 
scientific laboratory.

“Galessa's Plastics (2004) Bell System model 500 C/D telephone, 1950.PNG”
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anything. Towards the end of his chapter Busch points out all may not be lost, whilst we no 

longer have to wait in anticipation for the home phone to ring with news, gossip or future 

plans. However we do have to have mobile coverage, having this periodic coverage that 

seems to be directly related to the importance of the call. A call you have been waiting all 

day for will inevitably lead to a loss of coverage; it is a modern addition to Murphy’s Law. 

This means that we still move in and out of contact it is just no longer based on the 

geography of being at home but rather the geography of where we are at that given time. 

This has led to new terminology that shows how closely we associate telephone calls with 

personal contact, the most explicit being the now familiar “I’m loosing you” as the other 

person’s voice trails back off in to the ether and we wait expectantly for the phone to ring 

again (Busch, A. 2004:95) 

Monday

Unfortunately the time has come to leave your lovingly decorated and adorned home 

and return to the slightly less exciting prospect of office work. The prospect of the Monday 

commute rarely fills anyone with a great sense of excitement but at least you get to travel 

there in peace in your own car.

The motorcar is one of the design icons of the 20th century; it’s ability to travel large 

distances at speed without tiring made it an obvious improvement on the horse. It also 

allowed independence beyond that of public transport’s ability. The car promised so much, 

escape from the drudgery of everyday life and the ability to keep going until you reach the 

horizon, it all added so much to the romanticism of this new mode of transport. As Roland 

Barthes put it in his description of the Citroën D.S.,

 “…the supreme creation of an era, conceived with passion by unknown artists, and 

consumed in image if not in usage by a whole population which appropriates them as 

a purely magical object.” (Barthes, R. 1972:88)
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Unfortunately it didn’t take long for this sheen to wear off. The designers of the car quickly 

began to veer away from designing a machine that expressed outright speed, such as 

American muscle cars, it moved towards a more subtle form of symbolism. Barthes said that 

the design was now showing speed in a “…

less aggressive, less athletic…” (Barthes, R. 

1972:89) form, as if the design was evolving 

to be more developed. 

Moran argued that this subtlety of speed 

in design was a direct result of the fact that 

modern cars were no longer able to deliver 

on the promise of unbridled freedom like 

they once could (Moran, J. 2005:108). Designers were moving increasingly towards focusing 

their design talents on the interior of the car, recognising that no longer were we chasing 

sunsets, we were in fact more likely to be chasing the brake lights of the car in front of us on 

the agonisingly slow morning commute. This swing in focus of design has today reached the 

point were Ford proudly brag in their advertising of their new “Kinetic” design which means 

that your car will “look like it’s moving even when it isn’t” (Ford, 2010).

Thankfully our morning commute has come to an end. That, however, does not mean that 

the design in your Monday is about to improve. Welcome to the office.

The office is perhaps the complete reverse of the home. Whilst the home is designed to 

be a reflection of ourselves and the way we wish to live the office is designed to reflect the 

business we work in and to some way shape our behaviour to fit what our employers want 

us to be. The patterns that businesses tend to fall in to are not random, would you trust an 

accountancy firm for example that had a fruit machine in the lobby?14

When you first arrive at your new office on the first day of a job you can tell instantly what 

14  Unless they are making some form of post-modern ironic reference to the way the financial sector is portrayed in the media.

“CitroënAZU (2009) Black Beauty (Citroën DS).png”
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type of business you are going to be working for just by looking at the office. There’s a very 

high chance that in the modern era it will be in an out of town Business Park. These were 

first seen in America in the 1970s where land is cheap and in most places it is a sin to walk 

anywhere so they didn’t need a central location (Moran, J. 2005:36). 

From the very start these buildings had a natural bond with design, this was probably 

unintentional but it rapidly grew to be very much part of the process. The type of Business 

Park you have says something very tangible about your business, its materials, location; 

features and even planting are used to communicate a message. If you are relegated to 

a grey concrete jungle on the outskirts of slough the chances are you’re unlikely to be a 

cutting edge technology firm, it is more likely that your office will be perceived as middle 

management at best (Moran, J. 2005:36). However if you are lucky enough to work in a 

business park such as Stockley Park near Heathrow you must be doing well because as 

Moran points out its list of amenities is enviable,

“…Surrounded by greenery, lakes, weirs and ample parking, and equipped with wine 

bars, shops, banks, a swimming pool, a golf course and an equestrian centre.” (Moran, 

J. 2005:36) 

But this division between different 

skill types, different levels and almost 

a perceived difference in value of the 

individual and their needs is built in 

to most office structures in terms of 

personnel so it makes complete sense 

to reflect this in the buildings. “Sorry if 

you’re the new guy working in Slough 

you just aren’t worth much to us as 

a person” seems to be the message. 

But twenty years down the line and working in our Buckinghamshire office and you must be 

indispensable. Does it make sense? Well no, but then so little of office life does, as we shall see 

“Skidmore, Owings & Merrill LLP (1999) Stockley Park.png”



DESI-1103Frazer Shaw 000500587

21

through their design15.

Once you’ve finished that delightful stroll across the tarmac of the car park the unnatural 

and forced feeling continues inside. When you enter the office you are forced in to very close 

proximity with people whom you do not know and yet you may end up spending more 

time with them than with your family. You will stare at them across you desk and they to you, 

leading to a very bizarre form of forced social interaction where, by virtue of simply being in 

proximity to this person, you will feel compelled to ask them such banal questions, as “How 

are you today?” “What did you do at the weekend?” and so on even though in reality you 

couldn’t care less. 

The theories of “The Borderless Office” and “Team Bonding” are followed with almost 

evangelical zeal in the western world. Yet in reality they create an unnatural environment 

where there is nowhere to hide, there is no way of avoiding people with whom your 

relationship is becoming dangerously strained, there is no place for contemplation or 

thought of a difficult problem or idea. All your working and thinking must be done in full view 

of every other employee whilst they do the same yet you all seem to pretend it is not (Moran, 

J. 2005:43). Human beings are social creatures yes but we are selective in who we trust, the 

idea that by designing an office where everything is in full view will encourage everyone to 

bond and share ideas is just plain wrong. It is the same as saying that because a train station 

is open plan and there are several hundred people all carrying out the same function then 

you will all begin talking about your journeys to one another.

It does however create other interesting behaviours. Because there is nowhere for people 

who actually like each other to gather then we begin to assign this to objects that do it for 

us. “Water cooler moment” is now a common phrase and gathering by the water cooler or 

photocopier on the pretence of getting a drink or photocopying documents whilst really 

exchanging gossip and other news is now commonplace. This is behaviour or pattern we 

have had create to build invisible, intangible yet firmly fixed borders in the borderless office. 

15 Even the titles of books on the subject make little sense “Design Awareness and Planned Creativity in Industry” by Bruce Archer being my 
personal favourite, who knew that creativity could be created through good planning. I’ve been wasting my time in art galleries and books when all I 
need was a Gantt chart.
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(Moran, J. 2005:49)

Perhaps this is nothing more than the advancement of the Scientific Management 

movement started by Frederick W. Taylor. A belief that people need to be controlled by their 

boss, as they are not able enough to do it themselves. This is not to say that Taylor believed 

that workers were stupid more just a belief that it increased productivity and therefore 

economic profitability of a business.

It may seem strange that people act so differently when it comes to the office, why do we 

act in a way which at home we would never dream of doing? According to Heskett it is 

due to the fact that environments are really simply frameworks for activities. We are guided 

towards our employers desired actions through the creation of an area to complete it in 

(Heskett, J. 2002:102).

He later claims that this is further exacerbated by the fact that workers are allowed to make 

very few decisions within the workplace as regards its layout and design. This is largely the 

preserve of managers who are in reality no better equipped than their employees to create 

the layouts (Heskett, J. 2002:109).

This notion of managers controlling the everyday working aspects of their workers was 

promoted by Taylor, an engineer by profession who decided that if engineering a layout for 

his components to make an engine was the most efficient way to build it, and if his workforce 

could metaphorically be viewed as components in a workplace machine then it clearly 

made sense to organise a layout for them too. So in 1947 Taylor published the text Scientific 

Management” which was an anthology of previous writings of his on the matter as well as 

speeches and studies he had presented to various trade boards on productivity in the work 

place.

Taylor was perhaps different to modern managers however in the fact that he recognised 

his workers as being more vital to his business than even that of himself;

22
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“…’An almost equal division of the responsibility between the management and 

the workmen,’ requires further explanation. The philosophy of the management of 

‘initiative and incentive’ makes it necessary for each workman to bear almost the entire 

responsibility for the general plan as well as for each detail of his work, and in many 

cases for his implements as well. In addition to this he must do all of the actual physical 

labour. ” (Taylor, F. W. 1947:37)

Taylor’s main point was that every last detail of the worker’s day should be planned for 

him and that he should receive absolutely clear and detailed written instructions (Taylor, F. 

W. 1947:39). This should include not only what should be done but and by when exactly16 

allowing him to work without hesitation or doubt.

As time passed office design took this principle of planning to its heart, not a single thing 

was to be overlooked. In the book Office Landscaping Frank Duffy sets about describing, 

in immense detail, how the office should be designed. These “landscaped” offices were 

apparently for the benefit of the worker, enclosing them in cubicles was to screen them from 

potentially distracting sights and sound leading to increased privacy for the individual and 

increased productivity for the company (Duffy, F. 1969:19). These partitions were designed by 

the renowned design firm Herman Miller (Moran 2005:37)17 and were originally supposed 

to allow the office to be flexible and move with demands. They have in fact become the 

symbol of working hell for most white-collar workers, leading to the now common cubicle sign 

“maybe if they want me to think outside the box they shouldn’t put me in a cube”. 

The standardisation of offices through landscaping led to it being referred to as “Open 

plan with added plants” (Moran, J. 2005:43). The landscaped office was supposed to allow 

the workforce to become more informal but Duffy saw it as no laughing matter. As he states 

when discussing the benefits of forced ventilation over open windows “Traffic noise through 

windows is a menace not to be underestimated” (Duffy, F. 1969:19). Rarely have I heard traffic 

noise called a menace.
16 Another difference was that if work was completed in accordance to this the worker should receive a 30% bonus. Nor should any worker 
have to work at a speed “injurious to his health” so that “during a long term of years he grows happier and more prosperous rather than overworked”
17 Who as well as designing the office icon of the 60’s, the acoustic partition, also designed the must have office accessory of the 90’s, the 
Aeron chair.
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The book Office Landscaping is split in to 

two halves, one written by Duffy describing 

the technicalities of why things should be put 

in certain places and what should be used, 

the other half was created by A. Wankum18, 

I say created rather than written because 

it consists mainly off diagrammatic layout 

plans with brief explanations of what is shown. 

These layouts explain how to group certain 

individuals together in the smallest possible 

area to maximise the most space in the 

office, this can be seen in the image “Duffy 

& Wankum (1969) Pg. 26.jpeg”. Whilst these 

layouts show how best to lay out different 

areas19 no explanation is given as to why this 

is the best way. I’ve tried but I cannot fathom 

why the typing section is in disarray compared to the almost obsessive neatness of the other 

three sections. In “Duffy & Wankum (1969) Pg. 32.jpeg” Wankum shows the correct way to 

allow access routes in the Osram building in Munich, which has been analysed over the 

last few days. The access routes for this office caught my attention because when drawn on 

the diagram it has produced an organic almost tree like form in one of the most inorganic 

environments I can imagine and I can’t help but think that to design an office like this is an 

attempt to keep some form of natural detail when all other forms of nature, including that of 

human interaction, have been discarded. At no point does Wankum assert this, the routes 

are apparently just the best way to utilise floor space (Wankum, A. 1969:30) it is just my own 

personal theory.

Thankfully this is not the way it is in all offices today. Landscaping offices has evolved just 

18 Wankum’s first name is not given in the book and despite searching the internet I can only find the book’s authors to be Francis Duffy & A. 
Wankum
19 The scribble means a plant should be placed there by the way

“Duffy & Wankum (1969) Pg.26.jpeg”
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like any other are of design and luckily today the constant use of Miller screens and trying to 

block all workers in to tiny cubicles is rapidly dying out amongst new build offices. This is not 

to say that this still does not exist, if your office is more than a decade old it is likely to still have 

them. Nor is it to say that modern offices are any better in the long run, who knows in forty 

years whether they will be remembered any more fondly than the offices of the sixties are 

now. Although frankly it seems almost impossible for them to be hated more.

In The Other Office author Matthew Stewart combined with the interior design magazine 

Frame to create a book which listed and examined some of the most creative executions of 

the traditional office model. In the book he backs up the point I quoted from Heskett earlier, 

traditional office design isn’t for a person or a group but for a behaviour. The Other Office 

states

“...designing for behaviours and creating these kinds of fluid environments is easier 

“Duffy & Wankum (1969) Pg.32.jpeg”“Duffy & Wankum (1969) Pg.33.jpeg”
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said than done...flexitime has proved that employees can work in a loosely structured 

environment provided that strict ergonomic and logistical guidelines are in place.” 

(Stewart, M. 2004:8)

It seems with the modern design of the office Frederick Taylor’s dreams have finally found 

their true home, once again being recognised that if you want your workers to be efficient it 

is up to you to shoulder the burden and set out fair guidelines. Having said that I don’t think 

some of the offices featured in The Other Office would have sat well with Taylor’s view of a 

workplace and Frank Duffy would presumably have had a heart attack had he seen them. 

Not a single potted plant in sight.  

Duffy’s ideas of planning for the office have not so much been forgotten, just reinvented. 

On page 196 Stewart introduces the office of Nykredit in Denmark, the office features plenty 

of non-opening glass just as Duffy says it should and it has plenty of cubicles for privacy. It is 

simply that the two cubicles for meetings are suspended forty feet in the above the reception  

and are entered via a walkway and from other floors. Privacy, just as Duffy said was needed, 

is created for the workers in meetings, they are free to talk about colleagues openly without 

fear of intrusion but the office remains a pleasant, open, large environment by removing the 

cubicles from the actual office space. The prominence of these cubicles, being viewable 

to the entire office, being viewable from outside the glass frontage and being viewable 

to reception emphasises their importance to the office making it clear that in this room 

you should be considering everyone you could affect rather than just yourself (Stewart, M. 

2004:201)20. 

In another office, this time the advertising giant Ogilvy’s Paris office, the notion of a modern 

office has been interpreted slightly differently. Ogilvy decided that rather than one style to 

try and reflect Paris, why not have all of them. The first floor is designed to be reminiscent of 

a 19th Century Parisian mansion, complete with gold leaf mouldings and ceiling fresco’s 

whereas floors five, six and seven are concerned they have been designed in the style of Le 

Corbusier.  Because the office is inside a protected building the interior walls could not be 
20 There does still seem to be the attempt to forcibly bring the outside world in however as the office also features a running stream through 
the reception and a large aviary on the ground floor, some ideas it seems never die.
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“The Other Office (2004) pg. 203.jpeg” Nykredit Denmark “The Other Office (2004) pg. 203 1.jpeg” Nykredit Denmark 

“The Other Office (2004) pg. 115 1.jpeg” Ogilvy Paris “The Other Office (2004) pg. 114.jpeg” Ogilvy Paris
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moved leaving the designers with a headache, how to fit it all in.  Due to this the building has 

almost become like an art installation that should be in the Tate Modern’s Turbine Hall rather 

than an advertising agency’s office. The downstairs toilets did not fit any current floor plan, 

they could not extend the building nor were they allowed to do any structural work to the 

walls, so instead the toilets came to live inside a large, wavy edged, halogen up lit white cube 

taking up an entire room but at all times being at least two metres away from the walls and 

with (Stewart, M. 2004:110). At least it has the advantage of making your toilet break feel like 

an event rather than a necessity.

As the office day comes to a close and you have the grateful feeling the Monday is 

again over it seems that the dreams of the fifties designers who persevered and always 

had faith that office landscaping and Bürolandschaft was the way forwards may 

not have been entirely wrong, as a sympathetic old lady might say “their heart was 

in the right place”21 so the hope is that in two or three decades maybe the modern 

interpretation of this design idea is the one that holds true. As you walk out through your 

office’s reception, bereft of any running streams, contemporary art toilets or aviaries you 

can’t help but feel that maybe office life in the future might not be quite so terrible as it 

seems finally that the designers and managers have realised that the people they should 

be listening too, the workers, have some good ideas after all (Stewart, M. 2004:7). As the 

designer Julian Powell-Tuck put it when commenting on designing the financial news giant 

Bloomberg’s new offices, “We thought about how they want to occupy the building and who 

they are.” (Stewart, M. 2004:7) A statement so simple as to seem obvious but an idea that 

for generations seems to have been like Edgar Allen Poe’s Purloined Letter, invisible due to its 

obviousness.

Farewell and Goodbye

So as our final evening draws to a close and we arrive home, after remembering that 

although Barthes was a superb thinker he ought to have remembered the real key to the 

car should be a working heater, we should probably settle down in front of the fire and think 
21 Well most of them anyway, I’m sure some were just trying to squeeze as much out of a building that was too small as they could.
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about what we have learnt over the last few days.

Walking through the weekend worked well as a structure. I do think that it got a little lost in 

the middle of the chapters. The structure of using that and its ability to make the writing more 

personal is far clearer in the connecting sections instead of in the detailed sections. The issue 

was that I do not quite have the delicacy of pen that Bachelard had so in the middle of long 

pieces of writing it gets lost.

It does however invite a more informal type of writing, which I found to be greatly 

beneficial. This made it significantly easier to write and make points as I was writing, as I no 

longer felt restrained by the fact it is a formal piece of academic writing. This seems natural 

and the logical way of writing a piece about design to me as unlike maths or science it is far 

less rule based and there is no definitive right or wrong answer.

One of the main thoughts that I take away from the time spent researching and writing 

this document is that the way we view and use the design of objects goes far beyond what 

I expected it to. Even though I felt that the design of everyday objects, our bond with these 

objects and the considerations that good design should keep in mind when it comes to 

the process of creating them went deeper than most people gave it credit for, the course 

of my dissertation allowed me to discover that it goes an awful lot further than I imagined. 

The depth of thought that has been given to it by writers like Norman and Heskett has been 

incredibly interesting to study.

Coming in to my dissertation I thought this was an interesting topic to cover because I 

believed it to be an area of design I thought was overlooked. In fact I have discovered the 

opposite, it may not be well studied or well covered by the majority of mainstream design 

books or journals but there is a deep vein of writing on it from a section of the design 

community but surprisingly to me the majority of it comes from philosophers or psychologists. 

In hindsight this should not have been surprising considering the aim of examining our 

personal relationships with items as well as a look in to how this relationship can be affected 

by the type of personal space that these objects are placed in.
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As a designer I have come to realise that I should always try to take in to account how 

something is going to be viewed or used in situ rather than just concerning myself with its 

aesthetic value and outcome. This relationship between object and placement appears to 

be as, if not even more, important than the singular aesthetics of an object. Even when in 

relation to two-dimensional work it seems not to be an aspect that should be overlooked too 

lightly. The fact that one minor error with your design could mean that it is never used the way 

you intended because you failed to address properly the way it would be used is something I 

had previously given only the briefest of thoughts to.

Several questions have arisen to me during this time however. One of the major issues that 

has begun to concern me as I completed this piece of writing was this. As the proliferation 

of new technology increases at an ever-expanding speed in line with Moore’s law22 is it 

actually possible for designers to create a design they are comfortable with anymore? 

There are so many pieces of writing discussing “Evolutionary Design” where design grows 

over generations of products each retaining the strongest elements of previous designs 

and the weakest elements being weeded out by market pressure. However it seems to be 

becoming increasingly difficult for designers to consistently produce good design, as the 

time is no longer allowed. They never really have the ability to become comfortable with 

the technology they are using. Designers previously, for products at least perhaps not with 

regards to graphics, had longer to become comfortable with their design before production. 

It is, frankly, slightly annoying to be thinking this at the end of a dissertation as the research 

for one answer has lead to the raising of a question that could itself be the basis of a whole 

other dissertation.

 

As a graphic designer I’ve found the insight that I have gained to be of great value. As well 

as the previously mentioned points of acknowledging the importance of placement and 

recognising the fact that people form attachments. After our review of design evolution in 

the living room when we were talking about the telephone I’ve realised that you need to 

be careful about abandoning or ignoring old ways of doing things. Just because there is 
22 In layman’s terms (which are the only terms I understand it in) technology will double in power/half in size/half in price or any combination 
of the three every 18-24 months.
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a new way of doing it does not mean it is necessarily the better way of working. I drew the 

conclusion from the telephone that it seems the best designs come from the previous way 

of doing it and combining it with the new knowledge. Vary rarely can you re-invent the wheel 

successfully like Yamada did in the kitchen with the knife.

After saying that though the other thing I have learnt is not to be scared of new ideas. In the 

office we saw how a new way of interpreting the old ideas could lead to wonderfully exciting 

executions. When it comes to music, poetry, art and cooking the best things seem to come 

from mistakes combined with borrowing your ideas and adding them to yours. As Einstein 

said “The secret to creativity is knowing how to hide your sources”. Even if you make a mistake 

with a new idea no-one will know it is wrong because no-one knows what it is meant to be.

Furthermore it has become clear that there is a desperate need to reduce your design 

over time on Sunday we spoke about design evolution which spoke of the virtues of design 

loosing its old and useless functions over time. If you don’t follow this you end up with a 

house phone, something that has one hundred elements when it only needs five. What 

was necessary at the conception of the design is not always needed in the final piece. The 

occurrence of this in graphic design seems to come from a constant wish to design to the 

lowest common denominator to please everyone which seems virtually impossible, perhaps 

some elitism in design is necessary.

In many ways I am actually quite dissatisfied with the outcome of the dissertation as I have 

only managed to explore three or four of the many points I thought of. I know that this is 

slightly irrational as, although I may not have been quite concise enough on occasion, it is 

clear that the answer to the questions I posed are so vast that I can imagine getting lost in it 

for several years. Even if this exploration is not in an official academic format. To be honest this 

experience has raised far more questions than I have found satisfactory answers for which in 

reality is probably no bad thing as it proves that this dissertation served its purpose of making 

me examine my subject in depth.

And with that it is surely time for us to depart company, thank you and goodbye. I’ll see 

myself out.
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Oh and don’t forget to lock up tonight.
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